
Recruitment Branding Checklist

Are you ready to strengthen your recruitment brand and attract top talent from Generation Z
and Millennials? Follow this checklist to ensure your branding efforts hit the mark. Whether
you're a seasoned pro or just starting, these guidelines will help you fine-tune your
recruitment brand for success.

For an Organizational Brand that Appeals to a Broad Demographic:

Clearly communicate the company's mission and values. Craft a compelling statement
that resonates with your audience.
Use a clean and professional visual design. Make sure your visual identity reflects your
company's professionalism and reliability.
Highlight the company's unique selling points and differentiators. Showcase what
sets your company apart from the competition.
Showcase a diverse range of employees and customers. Celebrate diversity to create a
welcoming atmosphere.
Use language that is easy to understand and inclusive. Ensure your messaging is
accessible and welcoming to all.
Ensure the brand is consistent across all platforms and materials.Maintain a cohesive
brand image to reinforce your message.

For a Recruitment Brand that Appeals to Generation Z and Millennials:

Use social media platforms to reach potential candidates. Utilize platforms like
Instagram, TikTok, and LinkedIn to connect with the Gen Z audience.
Highlight the company's commitment to diversity, equity, and inclusion. Showcase
your commitment to a diverse and inclusive workplace.
Showcase opportunities for professional development and growth. Communicate the
potential for career advancement within your organization.
Utilize video content to give a "behind the scenes" look at the company
culture.Provide a glimpse into your workplace and company culture through engaging
video content.



Provide information about work-life balance and flexible work options. Offer insights
into your company's approach to work-life balance and flexible work arrangements.
Use language that is relatable and authentic. Speak to Gen Z candidates in a way that
feels genuine and relatable.

Please note that these are general guidelines to help you get started. The specific strategies
you employ will depend on your unique target audience and industry. Tailor your approach to
resonate with the individuals you aim to attract and retain.

For more in-depth insights on recruitment branding and government sector marketing,
contact us at hello@artformbsi.com. Our team of experts is here to support your branding
and marketing efforts.


